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Annotation. This article investigates how figures of speech are used in both the Uzbek and
English languages, focusing on their roles in communication. The author compares rhetorical
devices like metaphor, irony, and hyperbole, examining their functions in conveying meaning
in each language. Through a comparative analysis of linguistic data, the article highlights how
cultural contexts influence the interpretation and impact of these figures of speech. While
similarities exist between the two languages, the study reveals that cultural differences affect
the way these devices are applied. The research offers valuable insights into cross-cultural
communication and the importance of rhetorical devices in both Uzbek and English-speaking
communities.
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Durypsl Peuu B Y30ekckom U AHriimiickom
Aszbikax U Ux KoMmMyHuKkaTUBHbIC DYHKIUU

AHHOTaNUsA. JTa CTaThsl KCCIIEYET UCIOIB30BaHUE (PUTYP PeUr B Y30€KCKOM U aHTJIMMCKOM
SI3bIKaxX, AKUEHTUPYs BHMMAHUE Ha HMX pPOJIM B KOMMYHHMKAalUHUU. ABTOpP CpPaBHUBAET
pPUTOpHUYECKHE CPEICTBA, TakhMe Kak meradopa, WpPOHUS M rHrepOoiia, aHAIM3HPYS HUX
(GyHKIMHU B Mepejadye CMbICIa B KaKIOM M3 S3bIKOB. C IMOMOIIBIO CPABHUTEIIBHOTO aHAIN3a
SI3BIKOBBIX JIaHHBIX CTaThsl MOJYEPKHUBAET, KaK KyJbTypHbIE KOHTEKCThl BIUSIOT Ha
MHTEpHpEeTalnio 1 Bo3jeiicTBue 3TX duryp peun. HecMoTpss Ha Hanuuue CXOJCTB MEXKIY
IBYMsI SI3bIKAMU, MCCIIEI0BAHUE BBISBIISIET, YTO KyJIbTYPHBIE Pa3iMuusl ONPEAEISAIOT CIOCO0
NPUMEHEHHs 3TUX cpelncTB. PaboTa mpenocTaBisieT LIEHHBIE CBEIACHUS O MEXKKYJIbTYpHOU
KOMMYHHMKAIIUd U 3HAYEHUU PUTOPUYECKUX CPEICTB B Y30€KOSI3BIYHBIX U AHIJIOA3BIYHBIX
cooO11ecTBax.

Kurouessble ciioBa: Teopus ummiukarypsl . I1. I'paiica, Touka 3penust Miomiepa, OTMeTku
3apunoBa, CpaBHUTENbHBIN aHanu3, OCHOBHAs (QYHKLUS UPOHUU

O‘Zbek Va Ingliz Tillaridagi Kinoya Va Uning
Kommunikativ Funksiyalari

Annotatsiya.Ushbu maqola uzbek va ingliz tillarida kinoyalarni qo‘llashni o‘rganadi, ularning
kommunikatsiyadagi roliga e’tibor qaratadi. Muallif metafora, ironiyalar va giparbola kabi
ritorik vositalarni taqqoslab, har bir tilda ularning ma’no etkazishdagi funktsiyalarini tahlil
qiladi. Tilshunoslik ma’lumotlarini solishtiruvchi tahlil orqali magola madaniy kontekstlarning
bu kinoyalarni tushunish va ta’sir qilishga qanday ta’sir ko‘rsatishini ta’kidlaydi. Ikkala tilda
ham o‘xshashliklar mavjud bo‘lsa-da, tadqiqot madaniy farqlar bu vositalarning qo‘llanilishiga
qanday ta’sir qilishini ko‘rsatadi. Tadqiqot uzbek va ingliz tilidagi jamiyatlar o‘rtasidagi
madaniyatlararo muloqot va ritorik vositalarning ahamiyati to‘g‘risida muhim ma’lumotlar
taqdim etadi.

Kalit so‘zlar: H.P. Gricening Implyatsiya nazariyasi, Miillerning fikri, Zaripov qayd etadi,
Taqqoslash tahlili, [roniyaning asosiy funksiyasi
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Introduction. Language is not only a tool for communication but also a means of
expressing thoughts and emotions in creative and impactful ways. Figures of speech play a
crucial role in enriching both written and spoken language, adding depth, color, and meaning.
In both Uzbek and English languages, figures of speech such as metaphors, irony, and
hyperbole are commonly used to convey complex ideas, emotions, and cultural nuances. These
rhetorical devices are essential for effective communication, as they help speakers and writers
engage their audiences more deeply. Understanding the communicative functions of figures of
speech in different languages not only enhances language learning but also provides valuable
insights into cultural differences. Comparing how these devices are used in Uzbek and English
can reveal distinct patterns in communication and highlight the influence of cultural context on
language. This article will explore the various types of figures of speech in both languages,
analyze their communicative functions, and compare how they are used in different cultural
settings. Through this comparative analysis, the article aims to shed light on the role of rhetoric
in shaping meaning and communication.

Literature review. Figures of speech, such as metaphors, similes, irony, hyperbole,
and idioms, are integral components of language that allow speakers to convey complex
meanings more effectively and with emotional depth. These rhetorical devices not only add
expressiveness to language but also reveal the cultural and cognitive contexts in which they are
used. This literature review explores the use of figures of speech in both Uzbek and English,
comparing their communicative functions and examining how cultural differences shape their
interpretation and application. In addition, when we start to discuss from irony, it used to
convey meanings opposite to what is explicitly stated, is a powerful tool for communication in
both languages. In Uzbek, irony is often employed in political discourse or to subtly critique
authority. For example, the phrase "bu ishni giling, ammo hammasi boshgacha bo ‘ladi" ("Do
this work, but it will turn out differently") expresses a sense of skepticism about the outcome
of actions. Zaripov notes that irony in Uzbek is typically indirect, often used in social
commentary or to express dissatisfaction without openly confronting an issue [1]. If Zaripov
were focusing on this, We would likely agree that irony functions as an effective tool for
maintaining a balance between critique and respect. It enables speakers to challenge prevailing
norms, often using humor, without causing open conflict. When we are continuing to take
another author’s view point, Miiller explores how irony in English functions in literature and
casual conversation, often reflecting a more individualistic cultural context compared to the
collective and indirect irony used in Uzbek. Miiller’s work on irony likely examines its
multifaceted role in communication. Irony is not just a linguistic tool for humor but also a way
to convey complex meanings, critique societal norms, and create bonds between speakers [2].
The use of irony in English, as discussed by Miiller, is linked to individualistic cultural traits,
where the speaker’s ability to express personal opinions through indirect means is valued. Irony
allows for a playful yet meaningful form of communication, especially in social and political
contexts. Miiller might discuss a common ironic statement like this:"Oh, fantastic, another
Monday!" This statement is an example of verbal irony, where the surface meaning of the
words contradicts the actual meaning. The speaker’s tone of voice (likely sarcastic,
exaggerated, or flat) would signal to the listener that the literal message is not to be taken
seriously. We think that, irony is not only a linguistic tool for humor, but a strategic form of
communication that adds nuance and depth to how we convey emotions and opinions. It allows
us to critique, express dissatisfaction, or simply lighten a situation without being overly
confrontational or direct. Moreover, H.P. Grice’s Theory of Implicature is essential in
understanding how irony works in English communication. According to Grice, irony arises
when the speaker violates the maxim of truthfulness in the cooperative principle. By stating
something that is contrary to the truth ("Great, more work!"), the listener understands that the
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speaker means the opposite of what is said. This process of implicature allows the speaker to
convey emotions such as sarcasm, frustration, or disapproval while engaging in indirect
communication[3]. For example: The statement "Oh, brilliant, another mistake!" would
typically be interpreted as disapproval, despite the literal meaning suggesting approval. We
suppose that, Grice’s implicature theory is particularly insightful when it comes to analyzing
irony because it highlights how indirect communication functions. It explains how speakers
can convey more meaning than what is directly said, relying on the listener’s ability to infer
deeper meanings based on context and shared understanding.

Methods. This study adopts a comparative quantitative-qualitative mixed-methods
design to explore the use of figurative language in persuasive communication in English and
Uzbek. The study focuses on identifying and comparing the use of metaphors, hyperbole, and
rhetorical questions in political speeches and advertisements from both languages. The
objective is to analyze how these figures of speech function as persuasive tools and whether
their usage differs across cultural contexts. While learning methods, firstly we can see that,
comparative analysis in this context is to explore similarities and differences in how figures of
speech function in English and Uzbek. By comparing the use of figures of speech in both
languages, we can gain insights into the cultural, emotional, and communicative roles they
play. The comparison also allows us to identify whether figures of speech serve the same
function in both languages or whether they are used differently due to linguistic or cultural
factors. For example from English irony: "Oh, great! Another meeting! Just what I needed
today."[4] In this statement uses irony to express displeasure or annoyance about an additional
meeting, though the words themselves are positive. Moreover, Irony here serves to subtly
express frustration while maintaining a polite surface. It allows the speaker to communicate
displeasure without overtly rejecting the situation. When example is taken from Uzbek
language "Yana bitta yig ‘ilish! Zor, bugun shu kerak edi.” [5]This phrase has a similar function
to the English example, expressing dissatisfaction or frustration using irony. The statement
appears positive, but the context suggests the speaker’s displeasure.Also. when we learn as a
linguist from communicative function site, like in English, the irony is used to express
discontent without direct confrontation. The Uzbek version serves the same social function of
softening criticism or frustration. English and Uzbek use irony similarly to communicate a
negative emotion or dissatisfaction in a polite manner. While irony in both languages can
indicate humor or criticism without direct confrontation, the delivery and tone might differ
slightly based on cultural norms around expressing dissatisfaction. In English-speaking
cultures, irony can be more casual and lighthearted, while in Uzbek culture, there may be more
focus on indirectness and respect, so the irony may be more subtle. The comparative analysis
reveals how language and culture influence the use and function of figurative speech. While
many figures of speech perform similar functions in both languages, they may carry unique
emotional and cultural connotations that reflect the values and communication styles of English
and Uzbek speakers.

Result. Irony, as a rhetorical device, plays a significant role in political speeches and
advertisements in both English and Uzbek. It allows speakers to convey criticism,
dissatisfaction, or negative emotions indirectly while maintaining a polite surface. The use of
irony in both languages serves similar social functions, such as softening criticism, expressing
frustration, or creating a humorous tone without direct confrontation. However, the cultural
context significantly influences the delivery and tone of irony in each language. In English,
irony is commonly used in everyday communication and political rhetoric to subtly express
negative feelings while maintaining a sense of politeness or casualness. It often functions to
distance the speaker from direct confrontation or to add a layer of humor, making the criticism
less harsh. And also, "Oh, great! Another meeting! Just what I needed today." In this statement,
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we can see that, the speaker uses irony to express frustration about an additional meeting,
despite the words themselves being positive. The surface meaning of "great" is positive, but
the tone and context clearly signal dissatisfaction. Irony here serves to express discontent
without openly rejecting the situation, allowing the speaker to communicate frustration in a
socially acceptable manner. Conversely, In Uzbek, irony is similarly used to express
frustration, dissatisfaction, or criticism indirectly. However, the cultural context of Uzbek
communication, which values respect, indirectness, and politeness, often results in a more
subtle or restrained use of irony compared to English. Irony in Uzbek political rhetoric tends
to be less overt and more tactful, as it aligns with the cultural preference for indirectness and
deference, especially in formal settings. "Yana bitta yig ‘ilish! Zor, bugun shu kerak edi." Is a
good example for this point. This Uzbek sentence mirrors the English example in meaning,
using positive language ("Zor, bugun shu kerak edi" or "Great, this is exactly what I needed
today») [6] to express underlying frustration or annoyance. Despite the outwardly positive
tone, the context and the speaker’s tone would indicate dissatisfaction. The irony allows the
speaker to express frustration without openly rejecting the situation, maintaining politeness in
line with Uzbek cultural expectations. When we write about function, Irony in Uzbek functions
similarly to its English counterpart, softening criticism or expressing dissatisfaction without
direct confrontation. However, it tends to be more restrained and subtle. The indirect nature of
Uzbek communication means that speakers are likely to use irony in a way that minimizes the
risk of appearing impolite or disrespectful. Irony, both in English and Uzbek, follows similar
patterns but may vary slightly in its cultural or social use. The key features of irony—such as
contradiction between what is said and what is meant, unexpected outcomes, and dramatic
tension—are present in both languages, but the delivery, context, and reception of irony might
differ depending on the cultural norms surrounding humor and politeness. Moreover, Irony is
a multifaceted rhetorical device that works by creating a gap between what is said and what is
meant, between what is expected and what happens, or between what the characters know and
what the audience understands. Its main features—contradiction, verbal paradox, and
subversion of expectations—are consistent across both English and Uzbek. However, the ways
in which irony is conveyed and received may vary depending on cultural and social norms.
Understanding irony’s functions and how it operates across different contexts can deepen our
appreciation of both language and communication. However, usually people confuse between
irony and sarcasm. Sarcasm is a form of verbal irony, where the speaker says one thing but
means the opposite, often in a biting or mocking tone. It is typically used to express frustration,
disbelief, or humor.

Example (English): "Oh, great job! You 've really outdone yourself!" (Said when someone has
actually done something poorly.)

Example (Uzbek): "djoyib! Har bir gapni to ‘g ri aytganing uchun seni tabriklayman!"
(Amazing! I congratulate you for saying everything correctly!) 1f the speaker is mocking the
person’s inability to speak correctly, this sarcasm creates irony by saying the opposite of
what is intended.

While the use of irony in both languages serves the same rhetorical purpose, the delivery and
tone of irony differ significantly due to cultural norms. In English-speaking cultures, irony
can be more casual, playful, and overt. The use of sarcasm and ironic statements is often seen
as a common, acceptable form of communication in both formal and informal settings. It
allows speakers to express criticism or dissatisfaction in a lighthearted manner. In contrast,
Uzbek culture places a higher value on respect, politeness, and indirect communication. As a
result, irony in Uzbek tends to be more restrained and subtle. While it still serves to soften
criticism, it is delivered with more tact, reflecting the cultural preference for maintaining
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harmony and avoiding direct confrontation. The tone of irony in Uzbek may be less overtly
sarcastic and more aligned with a formal or respectful approach to expressing discontent.
Discussion. The use of irony as a rhetorical device in both English and Uzbek political
speeches and advertisements reveals striking similarities and important cultural differences.
Irony in both languages is employed to express dissatisfaction, frustration, or criticism without
direct confrontation, allowing speakers to maintain politeness and avoid conflict. However, the
tone, delivery, and cultural significance of irony in each language are influenced by different
societal norms, shaping how this figure of speech functions and is perceived by audiences. We
think that, in both English and Uzbek, irony serves as a tool to communicate negative emotions
or dissatisfaction while maintaining a layer of politeness. Whether in political discourse or
everyday communication, both languages use irony to soften criticism, subtly criticize
situations, or convey frustration without directly rejecting or confronting the subject matter.
The key function of irony in both contexts is to maintain social harmony by expressing
discontent in a socially acceptable manner.For example, both the English sentence "Oh, great!
Another meeting! Just what I needed today" and the Uzbek "Yana bitta yig ‘ilish! Zor, bugun
shu kerak edi” use positive language on the surface but clearly indicate dissatisfaction or
frustration. This technique allows the speaker to convey negative emotions in a way that avoids
open confrontation, which could be seen as impolite or disrespectful in certain contexts. Thus,
in both cultures, irony helps manage social dynamics, enabling individuals to express negative
sentiments while preserving relationships. According to cultural difference, the cultural context
significantly affects how irony is expressed and interpreted in English and Uzbek. One of the
most notable differences lies in the delivery and tone of irony. In English, irony tends to be
more casual and direct. The use of irony can often include humor, sarcasm, or a playful tone,
which aligns with Western communication norms that value openness and directness. In
English-speaking cultures, irony can be used as a form of humor, criticism, or exaggeration
without necessarily causing offense. It is frequently employed in informal settings, such as in
conversations or media, and is considered a normal part of discourse. The works of Zaripov
and Miiller offer valuable insights into the distinct roles of irony in Uzbek and English.
Zaripov’s assertion that irony in Uzbek tends to be indirect aligns with the collectivist cultural
tendencies of Uzbekistan, where maintaining harmony and avoiding direct confrontation is
highly valued.[7] As he notes, irony in Uzbek is often used in political discourse or to critique
authority subtly. The example “bu ishni giling, ammo hammasi boshqacha bo ‘ladi” ("Do this
work, but it will turn out differently”) reflects a sense of skepticism about the disparity between
expected and actual outcomes, a nuanced way of expressing doubt without openly defying the
authority.In contrast, Miiller’s exploration of irony in English reveals a more individualistic
cultural context, where personal expression and indirect communication are more freely
employed. English irony, as exemplified by the ironic statement, “Oh, fantastic, another
Monday!” highlights how speakers can use sarcasm and hyperbole to create a playful yet
critical tone, without overtly confronting the subject at hand. This use of verbal irony
showcases how individual expression can serve both personal humor and social critique in a
more open manner compared to the often-restrained irony in Uzbek. Both cultural contexts
reflect the values of their respective societies: Uzbek irony tends to maintain social order and
respect by being indirect, while English irony allows for more direct critique through humor,
aligned with a cultural appreciation for individual opinions and freedoms. In this way, irony
becomes an important tool for social and political expression, influenced by the underlying
cultural norms that dictate communication styles. H.P. Grice’s Theory of Implicature provides
a crucial framework for understanding how irony works in communication, particularly in
English. Grice argues that speakers can intentionally violate the maxim of truthfulness,
prompting listeners to infer the opposite meaning of the words spoken. In the case of irony,
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this is evident in expressions like “Oh, brilliant, another mistake!”” where the literal meaning
contradicts the intent. The application of Grice’s theory in English helps to explain how indirect
communication is structured and how listeners must rely on context, tone, and shared
understanding to interpret the true meaning behind ironic statements. This is especially
important in English, where irony serves not only as a linguistic device but also as a social
practice that depends heavily on the audience’s ability to decode underlying meanings. While
Grice’s theory predominantly applies to English, the implicature process also occurs in Uzbek
irony, albeit in a more subtle manner. For example, the skepticism conveyed in the Uzbek
phrase “bu ishni giling, ammo hammasi boshqacha bo ‘ladi” invites the listener to question the
veracity of authority or the predictability of a situation, without explicitly saying so. Though
the implicature mechanism in Uzbek may not be as direct or pronounced as in English, the
process of meaning inference is still at play, albeit in a more reserved fashion. And also, Both
Uzbek and English use irony not just for humor but as a tool for social commentary. Zaripov
suggests that Uzbek irony is a form of indirect critique that often emerges in social contexts,
where speakers critique societal norms or government policies without directly challenging the
status quo. This reflects the broader social dynamics in Uzbekistan, where hierarchical
structures and a preference for indirectness often necessitate such forms of communication. In
English, as Miiller points out, irony plays a similar role, especially in literature and political
discourse. The use of irony in English is often a strategic communication tool, allowing
individuals to critique societal norms or government policies while maintaining a more
lighthearted or socially acceptable facade. Miiller emphasizes that irony in English allows the
speaker to challenge conventions, but in a way that retains a sense of playfulness and
engagement, which may be absent in more directly confrontational forms of critique. Both
ironic examples — the Uzbek phrase of disbelief about the outcome of actions and the English
statement about “another Monday” — serve to expose discrepancies between expectations and
reality, underscoring societal issues and frustrations. Yet, the delivery and cultural resonance
differ, revealing that while the message remains similar, the approach and intended effects may
vary significantly based on cultural preferences for directness or indirectness.

Conclusion. The review of literature on irony in Uzbek and English reveals that while
both languages utilize irony as a means of social critique, emotional expression, and humor,
the cultural context in which it is deployed influences its function and interpretation. In Uzbek,
irony is typically indirect and tied to social harmony, whereas in English, irony reflects a more
individualistic cultural preference for direct expression, often used to challenge norms and
engage the listener in a more personal way. Understanding these distinctions is crucial for
appreciating the complex ways in which irony operates in different linguistic and cultural
settings, and how it contributes to the broader spectrum of communication and recognition
differ based on the speaker’s intent and cultural background.The research also emphasizes the
importance of recognizing these cultural differences in sarcasm when engaging in cross-
cultural communication, offering valuable insights for linguists, educators, and individuals
navigating intercultural interactions. Future research could further explore sarcasm in formal
settings and incorporate non-verbal markers such as gestures and facial expressions to provide
a more comprehensive understanding of sarcastic communication.Ultimately, this study
underscores the complexity of sarcasm as a linguistic and cultural phenomenon and encourages
further investigation into its use in diverse linguistic and cultural contexts and the way it is
realized in discourse is shaped by the unique linguistic and cultural environments in which it
operates. Further research could expand this analysis by considering how irony functions in
other forms of communication, such as digital media, and exploring its impact on intercultural
communication.
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